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The award-winning Nordic Reab:
…	 Is the only Nordic-Scandinavian title with general newsstand distribution  
	 in the U.S.

…	 Is now sold on newsstands in all Scandinavian countries on a limited- 
	 distribution basis through InterPress, PressStop, Stockmann.

…	 Has established a new niche in U.S. lifestyle publishing. (Our reach has been 
going up 8-11% per year every year since 2004.)

…	 Has established a multi-faceted online presence, which made it ever easier 
to reach an audience spread ‘from sea to shining sea’ (albeit more heavily 
present along the coastal states—both east and west—and in a sector in the 
Midwest)
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NORDIC REACH, the quarterly of Scandinavian culture, is 
the only magazine focusing on Scandinavian culture and 
lifestyles with general news stand distribution in North 
America.

Available
Through subscription, at select stores or news stands, 
Barnes & Noble, B Dalton, Ubiquity, Milligan News, Arma-
dillo etc. through Newsstand Services, Ingram Periodicals 
in the U.S. and Canada. In Scandinavia through InterPress, 
Stockmann and electronically through App Store - Qiozk.

The Reader
Nordic Reach readers can be both trendy and traditional, 
with a special interest – in Scandinavia and in Scandina-
vian culture, both abroad and ‘at home,’ in North America. 
To stay informed of the happenings in and of the world’s 
foremost design and contemporary living hotspots abroad, 
specifically in the Nordic countries – Denmark, Finland, 
Norway, Sweden and Iceland – is an essential part of life 
for our readers.

As seasoned travelers, our core readers are as much at 
home in New York, L.A. or Chicago as they are in one of the 
Scandinavian capitals, Copenhagen, Helsinki or Stockholm. 
Quality lifestyle products from Scandinavian brands are 
rated more important to our readers than buying what’s 
least expensive.

Ask for our regularly scheduled additional mailings for 
complete circulation data. Databases for the magazine’s 
initial campaigns were collected from sources including 
alumni organizations and sponsor groups associated with 
U.S. colleges and universities with a distinct Scandinavian 
or Nordic history. 
Among these sources, well over 65% belong to groups that 
have graduated after 1978—an attractive age group from 
any perspective and particularly for durable goods and 
luxury items. 
Scandinavian-Americans are highly assimilated. This 
makes them even more eager to retain their ‘micro-
identities.’ This potential audience has been overlooked 
by most, if not all, American and Scandinavian-based 

goods and service companies. Reason: The lack of 
a way to reach them. Nordic Reach is the answer. 

Some Important Points:

Lifestyle Purchases: Quality lifestyle products from 
Scandinavian brands are rated more important to Scan-
dinavian-Americans than buying what’s least expensive.  

Travel: Readers of Nordic Reach travel more frequently 
to Europe than most other groups. 26% of our readership 
travels to Scandinavia at least once every year. Nearly two-
thirds (65%) have visited Europe at least ten times in their 
lives.

The Mission
Nordic Reach is 
the magazine for those who love Scandinavia.
We provide a broad perspective of Scandinavia and Scandi-
navian culture to an international audience. Nordic Reach 
informs and entertains a readership that enjoys the Scan-
dinavian lifestyle, design and perspective.

Our Vision
We want to reach the majority of North Americans with 
an interest in modern-day Scandinavia and become the 
literary hub for information on Scandinavia and the Scan-
dinavian presence in North America.

Aimed at a global-minded audience living in both North 
America and Scandinavia, Nordic Reach covers a wide 
spectrum of topics, from interior decoration, design, archi-
tecture and fashion or modern cuisine, to travel, science, 
music and culture. 

Our message is simple:
There’s just nothing out there like Nordic Reach

September, 2014:

Readership: 197,000 • Circulation: 88,000 • Subscribed: 83,150
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T H E  O N E  T H AT  H E A R D  T H E  L E A D  S I N G E R  C R Y

T H E  C L O S I N G  S O N G

M I L L I O N S  O F  D I G I TA L  R E A L - L I F E  M E G A - B A N D S

T H E  B E S T  V E N U E  I N  T O W N

T H E  A M B I E N T  L I G H T I N G  M A C H I N E

iPod, iPhone and iPad are trademarks of Apple Inc., registered in the U.S. and other countries. Wall mount also available for BeoSound 8.

MAKE YOURS THE BEST VENUE IN TOWN. Dock your iPod, iPhone or iPad 

in BeoSound 8. Or connect an MP3 player, PC or Mac. And let every note, 

riff, chord, pop, phrase and quirk take your head wherever you want. Visit 

www.bang-olufsen.com or call 888 625 3414 to start creating your own venue.

1.800.827.9333 www.nordicreach.com

Nordic Reach is the only magazine that shows readers the might of Scandinavian design, 
through presentation, scope and feel. Our readers are inspired by the ‘Nordic experience’ - 
the dynamic travel features and high-quality products they see in our pages. 
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“I’m not really sure which cave we’re going to, but I’ve played in a few around here,” chirps 
Christian in broken English Oom the Oont of our old Canadian oak schooner. ¶ We’re on the 
62nd parallel north under maritime skies, our vessel combing over a knotty northern Atlantic. 
Te stoic Dane, helping our crew tame the mast in the wind, has fervor in his eyes as he peers 
at the gulls and terns alongside us. “I think it’s this one here,” he hollers suddenly, throwing 
a finger overboard. “Yes, this one, the Horse!”
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Nordic Reach is the 
magazine that delivers 
the best of Nordic culture 
to some of the brightest 
readers. Above all, it’s one 
magazine where you need 
to be seen. You’ll find a 
sample of our advertisers at 
the bottom of this page. 
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The all-new XC90 is built on a platform that has been under in-house development at Volvo for 
the past four years. It offers the most comprehensive and technologically sophisticated standard 
safety package available in the automotive industry. The genuine seven-seater features the most 
luxurious interior with the most innovative features ever to have been designed for a Volvo — all 
in tune with our Scandinavian design heritage.
 Our ongoing $11billion transformation plan is a journey where we give full attention to 
your driving experience, comfort and safety. Our legacy commands respect for the traditions 
of Swedish craftsmanship while embracing the latest technology. Everything begins with you. 

Begin your own journey with us at volvocars.com/us

everything we stand for
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Two girlfriends out for drinks in Gamla Stan.

From	 what	 I	 hear,	 the	 Swedish	 counterpart	 (SoFo)	 was	 coined	 seven	
years	ago	when	three	guys	from	Stockholm’s	Söder	(short	for	the	island	
of	Södermalm)	brainstormed	over	a	bottle	of	wine,	trying	to	find	a	dis-
tinctive	name	for	their	updated	hip	new	neighborhood.	
	 Hip	indeed.	Not	having	been	back	to	the	Swedish	capital	for	a	while,	
I’m	struck	by	how	things	have	changed,	especially	on	Söder.	Long	known	
for	being	a	blue-collar	district,	it	now	exults	in	being	the	trendiest	and	
most	fashionable	part	of	Stockholm.	Some	credit	goes	to	pure	fiction.	I’m	
referring	 to	 author	 Stieg	 Larsson’s	 staggeringly	 successful	 Millennium	
trilogy,	 read	by	over	70	million	people.	By	using	Söder	 for	most	of	 the	
action,	Larsson	put	it	on	the	map	like	no	one	else	has.	In	highly	popular	
walking	tours	arranged	by	the	tourist	office,	fans	by	the	thousands	now	
follow	in	the	footsteps	of	Mikael	Blomkvist	and	Lisbeth	Salander,	his	two	
main	characters	–	tours	usually	start	at	Bellmansgatan	where	Mikael	had	
his	apartment,	continue	to	the	Millennium	editorial	office,	pass	Lisbeth’s	
luxury	apartment,	and	include	visits	to	their	favorite	haunts,	such	as	the	
Kaffebar,	 a	 café	 popular	 with	 Mikael,	 and	 Kvarnen	 pub	 where	 Lisbeth	
spent	time	with	friends	from	the	rock	band	Evil	Fingers.
	 Speaking	of	Lisbeth,	her	dragon	tattoo	appears	to	have	started	a	trend	
in	 body	 modification	 not	 to	 be	 believed.	 According	 to	 my	 Stockholm	
guide,	Marco	Giertz,	in	the	past	few	years	40	tattoo	parlors	have	sprung	
up	on	Söder	alone.	As	we	walked	around,	I	saw	several,	but	mostly	took	
note	of	the	many	new	outdoor	cafés	and	restaurants	lining	the	streets,	
crowded	 with	 stylish	 young	 people,	 many	 of	 whom	 flaunted	 –	 you	
guessed	it	–	tattoos.
	 Though	chic	and	up-to-date,	with	a	proliferation	of	fun	eateries	and	
smart	 new	 shops,	 Söder	 retains	 an	 old-time	 flavor.	 Its	 high	 elevation	
makes	 for	 some	 magnificent	 viewpoints,	 the	 most	 famous	 of	 which	 is	
Mosebacke,	just	south	of	Gamla	Stan,	the	Old	Town.	

STOCKHOLM
REVISITED
Manhattan has SoHo, short for South of Houston.
Stockholm has SoFo: South of Folkungagatan.
written % photographed by bo zaunders

Publication Dates and Deadlines

2017 CLOSE DATE MATERIALS DUE PUBLISHED

#57/17 05/25/17 06/09/17 06/30/17

#58/17 06/15/17 06/23/17 07/30/17

#59/17 07/15/17 07/21/17 08/30/17

#60/17 09/15/17 09/20/17 10/09/17

#61/17 11/10/17 11/17/17 12/05/17

#62/18 01/15/18 01/20/18 02/16/18
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Thorbjörg, the Scandinavian Anti-Aging 
Queen, has discovered the Fountain of 
Youth! By this, I don’t mean the literal 
spring, but just by looking at her you’d 
think she’d been swimming in it for years. 
As a woman in her mid 50s with the ap-
pearance of one in her 40s, it’s not un-
common for people to ask her for direc-
tions toward a more youthful physique.
 The secret, according to Thorbjörg, 
whose full name is Thorbjörg Hafstein-
sdottir, is that vitality can’t be found in a 
mystical fountain – it’s all about her food 
selection process. Drawing inspiration 
from her Icelandic homeland, Thorbjörg’s 
all-natural lifestyle has been tried and 
perfected to help naturally slow down and 
reverse the biological clock.

a product of her own creation
After working on her own lifestyle, the 
nurse and nutritionist finally tweaked and 
corrected her diet and exercise routine 
enough to transcribe it for others to follow. 
Her anti-aging book “10 Years Younger in 
10 Weeks” is a step-by-step program to 
help naturally counter the physical signs 
of agin.
 “The good news is that the solution 
is right here in your hands. You no longer 
have to think about 40+ as the age of 
repair. This is the beginning of your sexy 
years,” says Thorbjörg.
 “10 Years Younger in 10 Weeks” has al-
ready reached bestseller status through-
out Scandinavia and the UK, leading to 
Thorbjörg’s crowning as the Anti-Aging 
Queen of Scandinavia. Throughout her 
time as a coach, she has proven that a 
healthy diet can create a younger ap-
pearance than most artificial products. 
She even debunked the power of Botox, 
squashing its results with her own pro-
gram in only eight weeks! 
 Interest in Thorbjörg throughout Scan-
dinavia goes beyond her 10-week program. 

The region has fallen for her honest and 
understanding approach. As a mother and 
working professional, she understands the 
limited time and energy we have to alter a 
lifestyle entirely. She’s also a self-declared 
recovering sugar addict, who tells her own 
story of her battle with sugar, and the ex-
haustion and physical symptoms that re-
sulted from it. After educating herself on 
the hold sugar had on her, she managed 
to break free, and has been encouraging 
other women to do the same ever since. 

the anti-aging lifestyle
(that works)
Readers are finding Thorbjörg’s program 
revolutionary in the way their lives have 
improved. Like Thorbjörg herself, they 
have come to face their own battles with 
sugar and its impact on their hormonal 
balance. In her free e-book “Before and 
After” we learn about Thorbjörg’s own 
story of finding her sugar-free path, as 
well as stories from other women whose 
lives have been changed because of her 
program. It may seem to be a tough com-
mitment, but the testimonies of these 
women will help you move on your own 
path toward youth, too.
 Thorbjörg’s vitality lights up a room, 
and she is determined to help others 
have the same results. Her search for the 
Fountain of Youth is over, and Thorbjörg is 
there to help others find it. 
 If you want to learn more about Thor-
björg, check her out on PineTribe.com 
(http://pinetribe.com/thorbjorg/). Explore 
her blog, discover fun healthy recipes and 
find out if you could benefit from her pro-
gram by taking her Biological Age Test to 
discover how old your body really is.

w r i tt e n  by  p h i l i p  t r a m p e

Torbjörg: Scandinavia’s 
Anti-Aging Queen 

recipe
As a former sugar-addict, Thorbjörg 
has been battling her sweet tooth for 
most of her life. Thankfully, due to her 
research and understanding of sugar on a 
biological level, she has been able to get 
her sugar fix – without using sugar. Check 
out her recipe for homemade Fluffy 
Chocolate Treats that will satisfy your 
sugar cravings, yet keep you sugar free!

fluffy chocolate treats
Serves 4 / Dairy, gluten, and sugar free!

Ingredients
3 rice crackers
3 oz. chopped hazelnuts (dry roasted in a 
pan)
A pinch of vanilla powder
5 oz. coarsely chopped almonds (dry 
roasted in a pan)
4 oz. coarse coconut flakes (dry roasted in 
a pan. Be careful because they burn easily.)
7 oz dark, sugar-free chocolate (70% 
cocoa)
4 tbsp coconut oil

Directions
1 | Crumble the rice crackers and 

mix them together with all the dry 
ingredients in a bowl

2 | Melt the chocolate in a bowl over a 
pan of boiling water.

3 | Pour the coconut oil into the bowl with 
melted chocolate and stir.

4 | Pour the melted chocolate over the 
nuts and rice cracker mixture until 
everything is covered in chocolate.

5 | Shape the mixture into a flat cake-like 
form in a baking tray and put it in the 
freezer for 3 hours.

6 | Break into pieces and eat as a sweet.

tip
Eat with fresh strawberries or blueberries 
(and watch out for small sticky fingers 
and their proximity to white furniture!)

author:  Ulf Mårtensson, Editor In-Chief
address:  P.O. Box 1710; New Canaan, CT

date:  November 2015

subject:  Cooking Haute Cuisine Vert
subscriptions:  1.800.827.9333

email:  ulf@nordicreach.com

about the cover:  Dr. Gunhild A. Stordalen photographed for Nordic Reach at her Bygdøy Oslo 

home by Bo Zaunders.

content: The best chef in the world comes from Norway. The 29-year-old Ørjan 

Johannessen came out on top in the prestigious Bocuse d’Or cooking competition in Lyon, 

France this year. Twenty-four chefs competed in front of a live audience of 2,500 people, 

including hundreds of food critics, writers and a panel of experts selecting the winner. 

The Norwegian won, with American Philip Tessier of Napa Valley-based The French 

Laundry coming in a close second and Sweden’s Tommy Myllymäki in third place. 

 Our frequent travels to the Nordic region are mostly in the summer, a time when many 

of the classier restaurants are closed, but this year we nevertheless set out to taste and 

test the Norwegian haute cuisine vert (green). We sampled delicious and healthy flavors 

from eco-friendly, farm-to-table and sustainable kitchens, and along the way enjoyed 

metropolitan Norway’s newest sights and cultural experiences. As a culinary destination, 

Norway is hotter than ever.  During our travels we also met the woman behind Scandinavia’s largest 

interdisciplinary food, health and environmental foundation. She’s smart, educated 

and good looking, and while Dr. Gunhild A. Stordalen could just as easily do something 

else all day, she is instead working to right the wrongs she sees in the world. Her Oslo/

Stockholm-based eat initiative, established under the Stordalen Foundation in 2011, is 

working to bridge the gap between different scientific disciplines to identify and act on 

what constitutes sustainable, healthy diets – or the individual and for entire food systems. 

eat was conceived with a mission to “transform the global food system to sustainably 

feed a healthy population of nine billion people by mid-century.”

 Our brief report on a recent fda application about changing warning labels on certain 

smokeless products could be slightly controversial – but it shouldn’t be. The jury may 

still be out on the long-term effects of smokeless tobacco, but Swedish snus presents 

compelling scientific evidence that there may be tobacco products that are less harmful 

than cigarettes.  Smokeless products could have the potential to significantly lower the societal costs 

of tobacco-induced illnesses: About 42 million Americans smoke, and half of all long-term 

smokers will die from the habit. However, if you believe all tobacco is bad, or you shun all 

potentially addictive substances (which include coffee and tea, among others), you may 

be better off skipping this article. Most things Scandinavian are rooted in tradition and created with a keen eye for 

the environment – be it lifestyle, popular social movements, cuisine, city planning or 

architecture.
 An emerging summer destination in North Zealand, also known as the Danish Riviera, 

ups the aspirational ante with a home seamlessly slotted into its coastal woodland setting 

and a formal, light touch. But it’s also built of its environment – of 150 Austrian Pines that 

once grew on the densely wooded site. A natural, quietly elegant and peaceful getaway.

 Rovaniemi, a mere six miles south of the Arctic Circle in Finnish Lapland, is testimony 

to the modest, understated style that characterizes Finnish and Nordic culture. Its streets 

are lined with simple apartment blocks and boxy pedestrian shopping malls, most of 

which were built after its near-destruction during World War II. But a closer look brings 

into focus the allure of this little city and the breathtaking landscape that brings half a 

million tourists every year. There’s snow on the ground here at least half the year so it 

came as no surprise to us that Santa Claus picked the northern location for his additional 

home.
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